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Media Mix Klassische Werbung 2023
4,7 Mrd. Euro – Basis inkl. Online-Hochrechnung

Kino 
12.358
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Street Furniture
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Transport
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Ambient Media
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Digital Out of 
Home (DOOH)

94.675
31%Out of Home

302.196
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Quelle: Focus Media Research, iab Austria; Buch der Werbung; Klassische Werbung inkl. Online Hochrechnung, 1-12 20233, in Tsd. EUR
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Digital Out of Home wächst
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Quelle: Focus Media Research, Buch der Werbung
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